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: Ta ‘ike Seeile oi ‘Vour Own Medicine! 


Bill Yourself on Your Own Boards. 


te: We have designed a One-Sheet, especially for Pill Posters’ use. It is printed in red and black on ¢& 5 


2% white paper, containing a large comic face. with the word. ** SAY!" in the mouth, followed by § 
4, the words: | 


“IF YOU READ THIS POSTER, 
OTHERS WOULD READ YOURS.” 


‘ # With space for name and business. 


bs 25 POSTERS, - $175 150 POSTERS, - $5.50 300 POSTERS. $9.00 3 
Ss! ig sé s a, 92.75 200 «6 a 6.75 500 es 


13.00 sé 


- -4.25 250 « - 800 1000—ts 22.00 34 


These prices dre “CASH WITH ORDER” prices. and as cheap as good, tasty work can be a 


os made anywhere on earth. Try this scheme It works well. 


SEND YOUR ORDER AND CHECK 10 


HENNEGAN & CO. 


. SEND FOR SAMPLE CINCINNATI O. 


A NEW DISCOVERY !? 


CATARRH! 


Perfection Catarrh Cure, 


"| = RELIEVES INSTANTLY! CURES RAPIDLY 
PRICE, 50 CENTS by mail postpaid. SEND 5 CENT STAMP FOR SAMPLE. 


PERFEGTION® GATARRH eGURE® GOMPANY 


P. O. BOX 21, CINCINNATI, OHIO. 


When you write, mention Miliboard Advertising. 
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DVERTISING 


PRICE to CENTS. 
PER YEAR, oo CENTS, 


zt Us po pees Zé S| 
ig 
MH. Ve Liebe 


‘ 
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E. T. HEVERIN, 


Vice-President Associated Bill Posters’ Association, U. S. and Can. 
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Classified Advertisements. 


two line displayed advertisements under 
tis heading, 2oc. for One insertion, 6c. for 

sree insertions, 75c, for four insertions, 1 U0 
for six iusertions. 
tale line, 


Larger carrds, llc, per 


BILL POSTERS’ DIRECTORY. 


troy, N. Y., Dundon & Co. 


’ 
Bill Posters aud Distributors, 114 4th St. 


Horral Bros., Washington, Ind. 
Bill Posters and Distributers 


Poster at Honey Grove. Owns 7900 feet 
voards, Can give guaranteed showings 
Pop. 300. see BURNIT, the Bill Poster 


pistributer. 


Hugh Vance, City Bill Poster and 


Distributer. Keferences, Effingham, Lils: 


John A. Lakin, City Bill Poster, 


Cooperstown, N.Y. 


Evansville, Ind., has population of 
75.000. Write GROVES, about posting. 
The Oshkosh Bill Posting Co., City 
bill Posie:rs and Distributers. Nellabie 
and Gefinite service. Population 30.000, 

J. E. WILLIAMS, “gr., Usiikosh, Wis. 


Chatham Bill Posting Agency, Bill 
Posting and General Advertising. Agents 
i ining towns. 
— “Ww. SUAN K, Mgr., Chatham, Ont, 


The Summit City Bill Posters, 
Souder & Smith, Ft. Wayne, lund. Mangging 
The Lempie Bill Posting & Distributug Co, 


; in, City Bill Poster, 
Harry Be ee Ow A, 


Ali work guaranteed. | 
ly licensed coster in cily. i: 
— FRED W. JENCKS, Prop'’r. 


Caldwell, Kas.,S. Harvey Horner, 
Own & control all boards also Opera House 


Billboard Advertising is a Journal 
for advertisers, Good thing—push it along 


POSTER AND BILL WRITERS. 


I Write Bills aud Posters. 
uc-99, KUOBIL. CARKELL, Dayton, ky. 


Sam. M. Dawson, Galt House,’ Cin- 
cinnati, O. Prepares Descriptive Posters 
of ail Kinds. Oc-9o 


A Badly Written Bill is Worse than 
no billatall, Try me, Terms reasonable 
Cc. F. MCHENRY, Newport, Ky. 


ap-¥5. 


C. H. Hesing, 248 Race, Cincinnati, 
Writes biiis aud makes designs. ja-Yo 


Pointers For Bill Writers. 
BILLBOARD ADVERTISING is full of them 
Subscribe now. 


ADVERTISING AGENTS. 


Sam M. Dawson, Past 
Heuck’s Opera House, Cincinnati, O 


Fountain Square Theat re, Cincinnati, O. 


CIRCULAR DISTRIBUTERS. 


distributed. Keliable,prompt. Reference. 
Population 5W,0W. Address, 
W. H. Steinbrenner, 313 Vine, Cincinnati. 


J. H. Lane & Co., Evansville, Ind. 
does Distributing. 517% First Street. 


Distributers, Advertise! 
In BILLBOARD ADVERTISING. We reach 
all the large advertisers. Strictly legiti- 
mate advertisers only wanted. 


For Information on Washington 


CEDAR SHINGLES 


ADDRESS, 


MONTAGUE & McHUGH, Fairhaven, Wash, 


When you write, mention Billboard Advertising, 


- ’ a; > 


Keliabie. 1 


of the East. 


| Billboard Advertising 
The Show Printing House 


No Trouble to estimate on any class 
of Work, Large or Small. 


The Libbie Show Print 


PRINTERS AND ENGRAVERS. 


6 to 12 Beach St. 


Boston, [lass. 


| 
| 


Correspondence Solicited. 


Athi. 


Connected by Telephone. 


166 S CLARK ST. 


We Make a Specialty of Large Block and Type 
Work for Mercantile and Theatrical Advertising. 


We use to Donaldson Cipher. 


D. Philip Phillips, 
General Agent, WALKER WHITESIDE CO. 
TRAVELING REPRESENTATIVE, 


For BJLLBOARD ADVERTISING 


Permanent Address, 
CHICAGO. 


Business iien ‘ake netice, W 


THE VIRGINIA Aavertising Agency 


will mail your circulars, 6x9, Ie rer lw, 
Will distribute samples, circulars, ete., tack up signs. post bilis through the rich 
valley of Virginia, either in towns, villages or rural districts, 


Write for special price, 


FREE 


receipt 


Address: J. H. BELL, Box 695, STAUNTON, VA. 
SURE CURE FOR PILES in any form on 


of 4 cents for postage. Send to 


A. F. EDSON, P.O. Box 1466, Janesville, Wis. 


Stea 


THE ROBINSON WORLD’S FAIR 


m Cooker 


FOR FAMILY USE. 


> Challenges Competition to Equal It. je 


*.* Cooks an entire meal at one time, on one } ole of any kind 
of stove that will boil water. 


ma:es your two-hole stove equal to a six-hole range. * 


“TARRANTED tocook all kinds of meats, vegetables and pase: es without emitting 
uuy ot the offensive odor, Or mingling the flavor. * .* There is 

tough meat ; no offensive Odors; no burnt food ; no boiling over; no heavy kettles; no 
crowded stoves ; no damp walls ; adapted to fit any kind of stove. * . * Will ship prepaid. 
on receipt of price ,and if you are not satisfied wit 


* Saves 75 per cent. of fuel, and 


. ss . - . 
no steam in the house ; no 


it will refund money, 


PRICES! SMALI SIZE, $2.75; FAMILY SIZE, $3.50: LARGE SIZE. 84.50. 
J. J. NEVILLE & CO., Manuracturers, 20 
AGENTS WANTED. : 


Richmond Street, 
CINCINNATI, OHIO. 


other process. 


chine, and will 


17 Court and Broadway, 


When you write, mention Billwoard Advertising. 


Branch Office, 35 Murray St. NEW YORK. 


HUNTER’sS 


LIGHTNING PASTE MIXER 


Makes a smoother and better pasie than can be made by any 

Flour or,starch is sifted into the water and 
thoroughiy mixed at the same time; then the steam 1s turned on 
aud cooked while mixing, 


eted together, heavily galvanized. A strongand durable ma- 


Built of boiler iron, bolted and riv- 


Jast many years. 


BILL POSTERS, Manufacturers of Paper Bags, Paper Boxes, 
Novelties, Trunks, Book birders, ete., will find them a valuable 
machine. Sizes, one-half to ten barrels. 
mation and prices. 


Sifting and Mixing*Machines for Drug- 
=< gists, Chemists, Manufacturers of Baking 
Powder, etc. Paint Mills, all sizes, Mixers romps and Liquid Paints 

Send for catalogue fo all kinds of Mixing a 


J. H. DAY & CO. 


Write for full infor- 


inery 


CINCINNATI, O, 


e 


: : Window Work, : : 


: : :Card Tacking, : 


: Sample Distributing, : 


Years 


: Country Work; Etc. : | here, 


owb—don't mention yours, 


Cd i te ee te eee 


~~ eww 


RELIABL6 AND DEFINITE SERMICB. 
OWN AND CONTROL ALL BILL BORRDS 
IN THE CITY. 


Jno. E.Williams, 


ity Bill Poster, 


Bill Posting and Distributing, 


OSHKOSH, wis. 


Member of Wisconsin State Bill Posters’ Ags’n 


a bill sticker, signed fori2 more, First season 
A bustier from 


Whec you write, mention Billboard Advertising 


| 


Classified Advertise ments 

Two line displayed ad vetisements under 
this heading, 2c for one insertion, tc for 
three insertions, 75e. for four insertion,, $1.00 


for sIx insertions, Larger cards, l0c. per 
agate line. 


AMERICAN FAIR BULLETIN. 


Trenton, N. J. The Great Inter- 


State Fair. Jno. Guild Muirheid, See’y. 


Ionia, Mich. Ionia District Fair 
Association. M. M. CURRIER, Treas. 


A Line in Billboard Advertising 


will keep your name before the largest 
advertisers in the country. 


Groesbeck, Tex. Limestone County 
FairandsS R.’s Assn. Dr. 8. D, Bugg, Secy 


Fair Bills and Posters. 
The DUNALDSON LITHO CO., Cincinnati 


Billboard Advertising, for Fairs. 
Advertise in it. Subscribe for it. 


Shedman Bros.’ Kuno-Drome. A 
Great Attraction. Address SHEDMAN 
RKOS , Elizabeth, N.C. 


Billboard Advertising is going to 
airs. 


prove @ great boon to Secretaries of 


Newspaper Cuts for Fairs. Write 
to HELLEBERG PHOTO-GRAVING CvU., 
243 Sycamore Street. Cincinnati, O. 


The Homless Boys’ Friend 


A monthly Paper published for the ben- 


| efi of the Homeless Boys of Cincinnati 


50c. per year, Address 


THE HOMELESS BOYS’ FRIEND, 
184 Sycamore Street, Cincinnati. 


| When you write, mention Billboard Advertising. 


ay River— bas troubles of his 


ELEGIROTYPING! 


Special Attention Given to 
Fine WOOD-CUT and BOOK WORK 


—WORK WARRANTED — 


WINKELMAN & BURBANK, 


16 to 20 East Ninth Street, CINCINNATI, O 


When you write, mention Billboard Advertising. 


HE «RY C, WILMOT, 


City Bill Poster 
AND DISTRIBUTER, 


Work done Promptly and Satisfactory 


33 N Main St. ANN ARBOR, MICH, 


When you write, mention Billboard Advertising. 


WILL BUY 
BILL POSTING. 


Whole or part, large or small city. 
AL DRESS 


E. T. Heverin, Louisville, Ky. 


When you write, mention Billboard Advertising. 


ona PEOPLE — EMPLOYMENT 


ADVERTISERS BUSINESS 
Publishea by CHAS. H. HESING, 24% Race ft.. 


’ Cincinnati, 0, 

SUBSCRIPTION 5O Cents a Yoar. 
Advertising Rates $1.00 per Square of 12 Agate lines 
When you write, mm ton Biivoard Advertising. 


woi’= MAGAZINE 
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AN ENTERTAINING LETTER FROF 
Mr. PETER SELLS. 


Phe Sells Bros. Circus’ Bill Posters and that 
Australian Bill Posting Incident. 
CoL_umBus, O, Dec, 15, 1894. 
Editor BILLBOARD ADVERTISING 
Cincinnati O. 
Dear Sir—I received a copy of your 
paper to-day, No. 2, Vol. 1, and I want to 
congratulate you upon its typography as 
we}] as interesting matter Such papers 
are ealculated to do much good. The 
business of billposting, like all other 
legitimate calling, has made marked 
progress during the last few years. It 
has fallen into better hands and correct 
busipess methods characterize it now 
that were wholly absent, except with few 
notable exceptions twenty four years 
ago, when we first had occasion to come 
in gontact in a business way with bill- 
posting. The result of this evolution is 
increased confidence of advertisers in 
billposters, and consequent increased 
business. Years ago large advertisers 
hesitated to entrust their valuable print- 
ed matier to the average billposter, but 
now the larges: advertisers are the best 
patrons of billboard advertising. Your 
newspaper, by the publication of inter- 
esting items relating to billboard adver- 
tiging, and of interest to billposters, will 
he the means of dissipating the bad 
features and promcting the good ones of 
avery important calling. The billpost- 
e@fs associations are elminating every 
objectionable feature and are calculated 
to improve the personal as well as the 
methods of billposting. The most inti- 
mate relations should exist between the 
advertiser and billposter, and your valu- 
able paper will do much toward bringing 
about this desired result. On page 9, 
fourth column, I notice a clipping from 
“The Billposter, of London, England,” 
in which claim is made that a Mr. Tur- 
ner, at Sydney, Australia had posted 
bills on a gable so high that our billpost- 
ers were afraid to undertake it. Don’t you 
believe it. We took out eigh’ as fine 
billposters as ever handled a brush and 
they attracted as much attention by their 
expert work, as a whole circus parade 
would here in America. Not only were 
the average citizens astonished at the 
rapid manner in which our billposters 
posted nine, twelve, twenty-four, forty- 
eight and sixty four sheet lithographed 
posters but the resident  billposters 
stood paralyzed with wonder, and loudly 
proclaimed their admiration for the 
“bloody yankee billposters,” who usually 
hang more paper in one day than they 
kad ever supposed could be dore in a 
month. Our men who had repeatedly 
posted four, six and as many as ten 
deckers here, were certainly not afraid 
to tackle the highest buildings in the 
Antepodes. Permit me to again con- 
eratulate you and extending best wishes 
for your success. Yours truly, 
PETER SELLS. 
Harry White is managing O. M. Tiche- 
nor’s Boards at Princeton, Ind 


H.C. Wilmot is waxing wealthy with 
‘ie boards at Ann Arbor, Mich. 


James J. Baird, of Lansing, Mich, be. 
‘les comtrolling the boards of this city, 
*'so mamages Baird’s Opera House. 

‘Us Burl. B. Chapman now. Kindly 
‘nember that “Bum” and “Bummer” 
‘ve been discarded, 


NOW THEN, BRO. CULHANE. 


The bill poster in Hamilton, Ontario, 
is not in it for a minute. 

Fred W. Jencks, manager of the Elyin, 
Ills., Bill Posting Co., has in his employ 
D. lL. Tucker, whose height is five feet, 
seven inches, weighs 150 pounds, who 
has posted a twenty four sheet stand in 
twelve minutes If the gentleman from 
the Queen's Dominion is looking for a 
little easy money, Manager Jencks would 
like to arrange a match for any sum of 
money up to five hundred dollars. Man 
and money ready at auy time 


ANOTHER RECORD. 


James S. Claxton, of Mt. Morris, N.Y, 
recently covered a forty-four sheet board 
(all single sheets) with eight half sheet 
dates added in 26 minutes. The feat was 
carefully timed and accomplished in the 
presence of reputable witnesses. 


THE NEW BILL POSTER. 


The fin de siecle bill poster has kept 
pace with the times. He is an expert in 
the science of advertising. He can talk 
entertainingly and well with you regard- 
ing the respective merits and compara- 
tive value of various mediums. He is 
not only well up in everything appertain- 
ing to his own calling, but is well versed 
in the art of show privt ng. He knows 
the quality of paper. its worth, and in 
fact, can estimate on poster printing as 
intelligently as the printer himself. 

He no longer waits for work to come 
to him, not he, you will find him hustling 
fur it morning, noon and night, soliciting 
in person. by letter, advertising on his 
own boards, those of his neighbors in ad- 
jacent towns, andin his journal, BILL- 
BOARD ADVERTISING. 


CORRESPONDENTS 


Will kindly remember that hereafter 
our forms will close promptly at5 PM. 
on the twenty eighth of the month. 
This is imperative in order for us to get 
on the stands by the first of the month 
following. 


BOOMING SOON. 


Business with the billposters will soon 
open up. Merchants and manufacturers 
are tired of waiting for better times, and 
give evicence of an early onslaught on 
the boards with a view of making busi- 
ness. They will succeed too. 


Every well organized billposting estab- 
lishment should keep on hand a good 
assortment of streamer letters, borders 
and blarks ‘he investment involved 
in these useful adjuncts of the craft is 
insignificant, and scarcely a day passes 
but what they can be utilized to advant- 
age. 


Can anything less artistic, more mean- 
ingless ani absured be conceived than 
stvle of posters- 


the socalled ‘‘new’ 
Presumably adapted from the crude 
efforts of French zincographers, it has 
found temporary favor in the estima ion 
of a few jaded and novelty seeking ad- 
vertisers, mostly journals. It is hoped 
that this “stvle”’ will die aborning. It is 
utterly uncouth and whole devoid of 
artistic merit. 


Thos. Mulvihill, than whom there is 
no more popular member of the craft in 
America, now owns the boards in Omaha, 
South Omaha and Council Bluffs, lowa. 


Billboard Advertising. 


VERY VERY FUNNY. 


The Peoria Billposters’ Union enjoyed 
a banquet at their rooms on Thanksgiv- 
ing night. Among the professionals 
present were the members of the ‘ Lost 
in New York” company. Manager 
Barhydt responded to a toast, and the 
opera house orchestra furnished the 
music The Mirror correspondent re- 
sponded to the teast, “The Billposters’ 
Friend, the Mirror.” 

The above clipping from the New York 
Dramatic Mirror is about as ridiculous 
an effusion as has appeared in a long 
time In reality the J/irror has seldom 
let an opportunity pass wherein there 
was a chance of giving | illposters a slap 
or a dig, for instance in its issue of 
November 17th it published the follow- 
ing editorial. 

The crusade against billboards, noted 
as spomtaneous in several cities, has 
broken out also in Chicago. As a matter 
of fact, the billboard is a relic of cruder 
theatrical times, and it is in many re- 
spects an annoyance to theater managers 
as wells as sometime a public eyesore. 

Since, when nearly every number has 
contained articles of a similar nature, 
and we clip the following also, an edito- 
rial from the very same number in 
which the article first mentioned here- 
with appears. 

Chicago, long noted for the spectacu- 
lar is digesting an ordinance that will 
limit and make unobtrusive the bill- 
board A modest yet effective billboard 
ought to be the height of every billpost- 
er's ambition, as it would be the delight 
of passing eyes; and perhaps Chicago 
will be the first citv to furnish it 

Billposters and show printers,especial- 
ly those of the latter, who patronize the 
advertising columns of the Mirror 
should resent the attitude of this journal 
toward the billboards. 


Carter Cou'ourier, for many years gen- 
eral agent of the Buffalo Bill Wild West 
Show, is now interested in the boards of 
Brooklyn N. Y, and it is said has little 
inclination to resume his former posi- 
tion. 


Col Burr Robbins, of the American 
Advertising and Billposting Company, 
of Chicago, was summoned before the 
Judiciary Committee in the late un- 
pleasantness in the Windy City. He evi- 
dently talked right to the point as the 
authorities are now engaged in backing 
down as gracefully as they can under the 
circumstances. 


The Chapman Boys, of Cincinnati, 
are among the most enterprising mem- 
bers of the craft in Ametica. Their 
rentals are enormous, but for all that 
their annual dividends are of most 
ample and gratifying proportions. 


H.H Tyner would like to see Bint- 
BOARD ADVERTISING made the organ of 
all the State Associations, and especially 
of the Ohio State Billposters Association. 
Coming from the President of the Ohio 
organivation this expression has more 
than ordinary weight and signifiance. 


R. C. Campbe'l, Ed. A, Stahlbrodt and 
J. Ballard Carroll, are agitating the 
necessity of affording BILLBOARD Ap- 
VERTISING Official recognition as the 
organ of the Associated Billposters Asso- 
tion of the Uni‘ed States and Canada 


Walter Droup, of Columbus. Ind., be- 
sides owming all boards in Columbus» 
also controls sitss in Orinoco, North 
Side, Maple Grove, East Columbus and 
West Co.u'r bus 


BUSINESS COMPETITION. 


Billboard competition runs pretty high 
nowadays in New York. An owner of 
some down town property was awakened 
by the loud ringing of the door bell re- 
cently in Harlem. 

“What on earth is that ?” he exclaimed. 
“Ts the house on fire 2” 

“Somebody's dead,” said his wife. In 
the meantime a servant was returning 


from answering the bell. 


“Please sir, there's two gents down 
Stairs as wishes to see you,” said the girl. 

“See me. Why its three o’clock in the 
morning ” 

“Important business, they says, sir.” 

“Well, I should think it would be— 
waking a man up at this time o' night. 
I'll have to go down and see I suppose.” 

He quickly threw on some clothing 
and went down stairs 
awaited him in the hall. 

“I beg your pardon sir, for knocking 
you up at this hour, but I want to make 
you a proposition for billboards around 
the corner of your place on Blank street 
while you are rebuilding. Name your 
figures including two theatre tickets 
every night of the season.” 

“And sir.” began the other ‘gent,’ “my 
company would like to make you a prop 
osition for the use of the walls that may 
remain standing after the fire ” 

“Fire! Fire! What are you talking 
about?” The old man was completely 
non-plussed. 

“Why, your place caught fire about two 
hours ago,” said the first ‘gent’—— 

“And is gutted by this time.” added 
the second “gent.” 

“Of course you'll give me the refusal 
for billboards.- remember the two theater 
tickets,” yelled the first gent asthe old 
man bolted for the stairs.—Pittsburg 
Dispatch. 


Two “gents” 


J. M. Alexander, manager of the Helena 
Montana, Bill Posting Co., writes us as 
follows: 

“At last! No business is properly es- 
tablished in a country without its official 
organ, let BILLBOARD ADVERTISING get 
a foothold from Maine to California, and 
bill posting will prosper and be one of 
the leading advertising branches” 


W. W. Scane, proprietor of the Chat- 
ham Bill Posting Agency, is working with 
might and main to place his Agency in 
the front ranks. His efforts will un- 
doubtedly be rewarded by a largely in- 


creased business in the spring. 


J. E. McCarthy, Kalamazoo, Mich.— 
“Your paper is a ‘corker’ for an infant, 
and I feel sure you will be a big, healthy 
Adonis soon. It is just what we billpost- 
ers want. Something to keep us in 
touch with one another. Here’s wishing 
you all the success in the world.” 

G. N. Shepard owns the boards at 
Ventura, California. 


John B. Ledou, of Aspen, Col., reports 
business as being very dull in that part 
of the country. 


W. Melcher, of Mt. Pleasant, Iowa, is 
always on the lookout for everything that 
tends toincrease his business. He has 
quite a local patronage. 


Joseph Barratt of Carthage, Mo, says 
BILLBOARD ADVERTISING is a spicy 


journal, and wishes us great success 
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PUBLISHED EVERY MONTH BY 


BILLBOARD ADVERTISING CO. 


No II Ww. EIGHTH 7 ee CINCINNATI, O. 


| JAMES +H. -HENNEGAN, MANAGER. 


——ADVERTISING RATES.— 


25 cents an agate line with the following | are made without charge as often as the 


discounts, viz: 


10 percent offon advertisements amount- 


ing to over 20 lines and less than 8) lines. 

20 per cent. 
of a page. 
RUNNING ADVERTISEMENTS. 

(Repeated or continued insertions.) 


Rates on one page, one half page, one third | 
page and one quarter page advertisement | 
for two or more insertions quoted upon | 

Smaller advertisement 25 cents | 
a line subject to the regular discun,y on sin- | 
gle insertions and the following additional | 


application. 


discounts, viz: 


10 per cent. oft for three insertions. 

15 per cent, off for four insertions. 

20 per cent. off for six insertions. 

25 per cent. off for twelve insertions. 
READING NoTiIces.—With #@ or *..* 


equals about eight words to the line) subject 


to the same discounts that obtain for single | 


and continued advertisements. 


SPACE CONTRACTs.—Special rates on con. | 
tracts of 1,000 agate lines and upwards may 
be had on application. Changes in matter! the Code. 


| advertiser or agent may require 
all such changes must reach us before the 


off on advertisement amount- 
ing to over 80 lines and less than a quarter | 


Six Months, 


Exchange, 
tising Newspaper Agency, Trafalgar Buildinas. 
umberland Ave... W.C In P 
17 Arenue del Opera. 


50 | 
cents per line brevier measurement, (which 


(Copy for 


SPECIAL ADVERTISFMENTS.—See page 2. 


Smaller advertisements 25 cents an agate 
SUBSCRIPTION. 
One Year, in advance, 9 cents. 
5) ets. Single Copies, 10 cts 


Billboard Advertising is sold in London at Low's 
57 Charing Cross, and at American Adrer- 
Ne orth- 
aris, at Brentano's. 
The Trade supplied by all 
News Companies 

Nemittances should be made by cheque, post office 


express money order, or reaistered letter. 


The Editor cannot undertake te return unsolicited 


| manuscript. 


When it is necessary to wire us copy and 


| instructions for advertisements, great sav- 
| ing may be had by recourse to the Donaldson 
| Cipher. 


We are conversant with the use of 


Address all comunications, for either the editorial or business departments, to 


BILLBOARD ADVERTISING CO. 


No. 11 West Fighth Street. 
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THE joint convention of the Associated 
Bill Posters Association and the Protect- 
ive League of American Showmen, which 
takes place at Cincinnati, commencing 
January 8th, next is fraught with unusual 
importance both to the bill posters and 
the circus men. Many problems which 
have been a source of contention and 
constant friction will be brought up for 
discussion, differences of long standing 
will be adjusted, acquaintance renewed, 
and a good time generally will be had by 
everyone in attendance. All indications 
now point toward an entirely successful 
outcome to the movement, which if it is 
realized will not only redound greatly to 
the mutual advantage ofthe organizations 
immediately concerned, but will also 
prove another argument in favor of 
trade associations. 


* * 


THERE has been some talk of making 
this journal the official organ of the A. 
B. P. A. and the matter we believe is now 
being agitated, with a view of bringing 
it before the members at the convention. 
Pending final action upon the matter we 
would state that if BILLBoARD ADVER- 
TISING is honored in the manner men- 
tioned it will prove a zealous advocate 
of the interests and aims of the national 
organization, and willcheerfully assume 
the obligations implied. It so happens, 
this paper is in hearty accord with the 
cause of trade associations in general and 
with the Associated Bill Posters Associa- 
tion in particular, consequently the work 
would be entirely congenial. 


* > 

IN this connection we cannot refrain 
from reference to Ed. A. Stahlbrodt of 
Rochester, N. Y., than whom there is no 
more tireless worker and persistent ad- 
vocate of the interests of the A.B P.A 
in America. The Association and in fact 
bill posters in general, owe Mr. Stahl brodt 
a great debt of gratitude by reason of his 
strenuous efforts in their behalf. At great 


Cincinnati, Ohio. 
personal sacrifice in time and money, he 
has brought forward and pushed through 
to asuccessful issue, many plans and 
measures which have resulted in great 
good and lasting benefit to his fellow 
craftsmen. 

Reference is had to his latest plan in 
another column. It is almost needless 
to state that like all his former under- 
takings it is entirely worthy of the sup- 
port and endorsement of all legitimate 
bill posting concerns 


* = 
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It may be argued that the owners of 
boards in the minor towns, while in every 
way fully as legitimate as their brothers 
in the cities will find it difficult to meet 
the requirements and provisions of Mr 
Stahlbrodt’s plan. The argument is not a 
good one however, for the reason that no 
bill poster in good standing in his town 
will experience any such difficulty, and 
until he has attained such standing he is 
not desirable. 

The scheme merits the grave consid” 
eration of all members of the craft. Noth- 
ing that has ever been proposed hereto- 
fore has resulted ina tithe the benefit 
which is likely to ensue from the success- 
ful operation of this plan. 


a 


* ical 

In the meantime BrLLBOARD ADVER- 
TISING passes with this issue into its 
second volume. An event which we are 
happily able to signalize with an excep- 
tionally fine number for a young journal 
Its growth has been remarkable both 
in point of circulation 
patronage. 


and advertising 
No more fitting testimonial 
to the business enterprise and business 
acumen of American bill posters and 
poster printers is required than the man- 
ner in which they have taken hold of 
this paper and pushed it forward to suc 

cess. Its growth too, has been entirely 
legitimate for although it has been enlar- 
ged with every the enlarvement 
has in each and every instance 


issue, 


been ren- 
dered necessary by increased correspon- 


Billboard Advertising. 


dence and advertisements. It is well 
liked and we shall spare neither labor 
nor expense to preserve the favor with 
which it has been received and augment 
its usefulness in the unique field it cov- 
ers. 


* 


* 


OVER nineteen hundred copies of this 
number will be mailed to bill posters, 
poster printers and prominent advertisers 
in England, Ireland, Scotland, South Af- 
rica and Australia. Although the New 
Year will be well advanced in age before 
many of the complimentary copies reach 
their various destinations we still desire 
to extend to the compliments of the sea- 
son to the recipients and to wish them or 
behalf of the bill posters and poster prin- 
ters of America—A Happy and Pros- 
perous New Year. 

* a = 

To our friends and subscribers we are 
glad to state that there is every proszect 
that times will improve with the ad- 
vent of 1895. 

On all hands indications of a revival of 
business are already apparent and it is to 
be hoped that the industrial depression 
will have entirely disappeared by spring. 
To this cheerful prediction we append a 
New Year's Greeting to every one inter- 
ested in the billboards and in BILLBOARD 
ADVERTISING 


THE REASON WHY. 

e have been asked why we include 
Fair News in ourcolumns. The query 
is no doubt pertinest and our reasons 
therefore will likely prove of interest. 
Our reasons are fourfold. In the first 
place we were actuated by the fact that 
Fairs, and we use the word in its broad 
sense. which includes expositions, food 
shows and industrial and agricultural ex- 
hibits of all kinds are in themselves ad- 
vertising mediums of more than passing 
importance. Secondly by reason of their 
dependance on, and intimate relations 
with the billboards, for the same reason 
that we would have included theatres 
and circuses were they not so well repre- 
sented by journals already in the field. 
In the third place because a medium of 
exchange and communication is badly 
needed by secretaries of tairs, and finally 
because many advertisers and bill posters 
are interested in fairs. 

We believe also that the scope of our 
paper is broadened and its columns rend 
ered correspondingly more interesting 
by reason of the double feature 
itis that BILLBOARD 


Certain 
ADVERTISING has 
been e’evated thereby to a position high 
er than that usually occupied by the 
average trade sine 


Our Circulation. 


The edition of this number of BILL- 


BOARD ADVERTISING is ten thousand 
copies guaranteed and proved, and it 
goes all over the English Speakiny 
World 

A PROTEST. 


A correspondent writes as follows: I 
notice in the last issue of ‘Printers’ /nk’” 
a paragraph credited to you in which you 
advocate a more carefully adjusted scale 
of price ascribing as a reason therefor, 
the fact that space on a thoroughfare 
is more valuable and will result in more 
returns than the third or fourth board up 
an alley. While cheerfully granting the 


truth of your premises I am totally un 


able to discern how any scale or scheme 
of prices or for the matter of that any 


measures whatever, are going to adjust 
the matter. As well might the publisher 
of a newspaper attempt to base his adver- 
tising rates upon the individual character 
of each of his subscribers, as for the bill- 
poster to base his charges on the location 


of his boards. The present system of so 


much per sheet thatis a uniform rate per 
sheet per week, may have to be supple- 
mented by an additional charge for 
special locations owing to the fact that 
rentals for billboard purposes are mount- 
ing higher and higher every year. I fai) 
to see how any other scale is either prac- 
ticable or possible 


Apropos of the convention of the Pro- 


tective League of American Showmen, 


the New York Clipper has this to say: 


“The Protective League of American 
Showmen will doubtless succeed in elim- 
inating the evils of the suit in attach- 
ment, or at least largely curtailing the 
operation of this unjust and unfair legal 
process. Negotiations now pending with 
the American Surety Co., of New York, 
provided they are brought to a successful 
issue, will enable anv show in the league 
to furnish bond at a moment’s notice in 
any part of the country and thus will the 
odious “shake down” become a thing of 
the past. The bond company will have 
a representative at the convention Janu- 
ary Sth, next, and the operation of the 
scheme will be fully outlined, discussed, 
and, mavhap. adopted. The second cone 
vention will be very largely attended, 
Nearly every member will be on hand, 
and it is confidently expected that nearly 
two hundred showmen, agents and man- 
agers will be represented The mem- 
bership of the league is increasing with 
great rapidity as the date of the conven- 
tion draws near. It now numbers two 
hundred and eighteen, with a prospect of 
reaching two hundred and fiftv before 
Tanuary Sth. The members resident in 
Cincinnati, and there is quite a goodly 
number of them, are looking forward to 
the coming of their friends with lively 
anticipation. No effort will be spared by 
them to make the week a pleasant one. 
If the Associated Rill Posters’ Associa- 
tion convenes simultaneously and things 
point strongly to their so doing, what a 
gathering of the clans there will be! 
Cincinnati will be fairly inundated with 
good fellows- 


OUR CHRISTMAS PRESENT. 


The following letter received by BILL- 


BOARD ADVERTISING December 24th, 
1894 would be considered rather a hand- 
some present by 


nal. 
Office of THE DONALDSON LITHO. CO. 
Cincinnati, 0. 
Tas H. HENNEGAN, 
Mer RILLROARD ADVERTISING 
Cincinnati O 


almost any young jour- 


DEAR SIR: 

We hand vou herewith our check 
for $100 00, for which kindly mail Brit- 
ROARD ADVERTISING to each of the 250 
addresses which we enclose We want to 
interest these prominent advertisers in 
posters and we know of no hetter means 
to emplov than your valuable Journal. 
We will take one-half the third page of 
vour New Year's number, and vou may 
aleo insert our standing advertisement 
for the ensuing twelve months of 1895 

Vours truly. 
THe DONALDSON Litrno. Co, 
Wm. M. Donarnson, Pres, 


The two hundred and fifty addresses 
referred to in the letter embrace nearly 
all of the larger advertisers in the United 
States and Canada. All of the most prom- 
inent manufacturers of proprietary rem- 
edies. tobaccos, cigarettes, cigars, soaps, 
steves. etc., are included, a fact by the 
way. which greatly enhances the value 
our columns as advertising media for 
hill posters and poster printers. This 
handsome holiday remembrance is char- 
acteristic of the well known donors, who 
by the wav. enjoy the distinction of being 
the best advertised printing office in the 
United States. 
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ifboard Advertising. 


THOMAS MULVIHILL !Y BILL posTER 


OMAHA, NEB. 


THE POWER OF POSTERS. 


The power of posters as compared 
with other advertising mediums, lies 
chiefly in their repeated attack and per- 
sistent repetition. As an illustration, 
compare newspapers and posters. We 
will infer that you desire to appeal to 
men. Everyone knows how a business 
man reads the paper in the morning. A 
hurried scanning of the head-lines, per- 
chance also a hasty glance through one 
or two of the most interesting 
and then a dash for the office !n order 
to have caught his eye at all you must 
needs have made outlay in the matter of 
space of no mean proportions, which, if 
you have been thorough and embraced 


articles 


all of the different papers, you may rest 
assured is a sum sufficiently large to bill 
the town thoroughly 
you 


thrice over, and 
arrested his attention 


Many have not seen the 


have once! 
announcement 
at all, but we will hope that you have 
made a sensational effort, which 
not escape even the busiest of men. 
Now for the boards. One-third of the 
money needed for the newspapers will 
bill the town thoroughly, which means 
that you will catch this self-same man’s 
eye from five to ten times before he 
reaches his office. On the street, on the 
bridge, on the cars, at almost every cor- 
ner, on nearly every 


could 


square; you have 
spoken to him, argued with him repeat- 
edly and persistently ; whether he will or 
no, he has read it often. Before he takes 
up his day’s work you have made a thor- 
ough impression. But this is not all, for 
you follow up the attack throughout the 
entire day. You catch him on his way 
to bank, to lunch, in fact whenever he is 
on the street, you meet him squarely, 
hese, there and everywhere. 

Can there be any question of the value 
of posters? Can any sane person doubt 
their efficacy for a morent? 


NOT ALWAYS. 


It has heen said, and very 
that 


success 


wisely too, 


many man 


a successful 
in life to the 
which he did not take, 


token, many 


owes his 
advice of others, 
and by the 
an advertiser has 
wealth without the aid 


same 
acquired 
of expert advice. 
Such instances are so rare however that 
thev are always considered phenomenal. 
So rare in fact that where one 
a thousand fail. 


succeeds 


If the average retail merchant would 
make it a rule to invest a certain unvar- 
ing percentage of his profits annually in 
judicious advertising, he would be en- 
abled to count on an increase and growth 
in his business with all the certainity 


and assurance "of with which he looks 
forward to a change of the seasons 
Advertising is like electricity — a 


Rreat motive power which is becoming 
more valuable 
disco, ered, 


merits are 
and as the men learn how to 
use it to the best 
ink, 


as its intrinsic 


advantage. Printers 


Send us 60c.4"4 


SOUTH OMAHA, NEB. 


GENERAL OFFICE 


COUNCIL BLUFFS, 


IOWA. 


& General Advertiser 
, 1512 HARNEY STREET, OMAHA, NEBRASKA. 


AN EXTRAORDINARY FEAT. 


Charles Holton, last season agent for 
Sells & Rentfrow’s Shows enjoys the 
distinction of having posted, alone ard 
unaided, six hundred and seventy eight 
sheets of paper on country route. The 
feat was achieved while he was in the 
employ of Sells Bros , during the sum- 
mer of 1882, and the route lay out of 
Clarksville, Tenn., thirty-five miles long 
and was covered in just sixteen hours 
and forty-five minutes. Route was rid- 
den counted by Sam M. Dawson, 
now with Heuck’s Opera House, Cincin- 
nati, O. Is this the record, or has it 
ever been surpassed ? 


and 


No advertising medium is better than 
the billboards; many are not as good. 

A good play at a popular theatre isa 
drawing card, but it is a miserable fail- 
ure if not properly advertised. Se it is 
with reasonable priced goods of high 
quality in a retailer's store.—Printer’s 
Ink. 


A Christmas Present. 


Mr. E. C. Donnelly of Donnelly & Sons 
the well known bill posters of Boston, 
was agreeably surprised by his employees 
Christmas eve., who presented him with 
a beautiful Howard clock, valued at $50 

John A. Lakin, of Cooperstown, N. Y. 
one of the old time bill posters, is very 
enthusiastic over BILLBOARD ADVER- 
TISING. It tickled John to see his old 
friend Bally Carroll on the first page of 
our last issue 


JOHN E. WILLIATIS 


Manager of the Oshkosh 
Bill Posting Co, has fenc- 
ed in the city of Oshkosh 
This is 
the only bill posting com. 
pany in the city, and em- 
ploys five bill posters 
Williams is well known for 
his hustling abilities, he is called by his 
friends, “and they are legion”, The Hust- 
ler from Hay River. His motto is “any- 
thing worth doing is worth doing weil ’ 


_ 


with new boards. 


Johnny 


The Bryan Bill Posting Co., of Cleve- 
land, O., have issued a very handsome 
blotter advertising their business. It is 
printed in colors on translucent gelatine, 
the blotters being attached by means of 
eyelets at the corners. 


The John Chapman Bill Posting Co. 
of Cincinnati, O., has also issued a very 
handsome blotter of rare artistic excel. 
It bears the portrait of John 
Chapman, Sr., the founder of the busi- 
ness. 


lence 


Leander Richardson's Dramatic 
is serving a 


News 
delectable menu of 
weckly. 


most 
circus notes This column is 
edited by H. A. Covell, of 1193 Broadway 
and it is fast bringing the Dramatic News 
into fine favor with cireus folk 


we will send BILLBOARD ADVERTISING to any six x of your local 
merchants for three months. It will help Rte business. Try it. 


Among Show Printers. 


Samuel Booth, continues in favor as of 
old and is rapidly getting back his old 
customers, besides addiug a fine lot of 
new ones. 


WF. Winterbure, President and Gen- 
eral Manager of The Winterburn Show 
Printing Co., of Chicago, is in Cincinnati 
under the care of his physician. An affec- 
tion of the bladder rendered a surgical 
operation necessary. Dr. J. C. Karr per- 
formed the operation December 20th. 


The Empire Show Printing Co con- 
tinues business at the old stand, being 
operated by the Equitable Trust Co. 


John Rudolph, of the Courier Co. is 
here there and everywhere these times, 
getting the lion’s share of the circus 
contracts as usual 


The Morriscn Show Printing Co., of 
Detroit, is doing some very clever work 
for John Morrisey’s Lyceum Theatre Co. 


The new circus work for the season of 
95. which is now coming from the presses 
of The Donaldson Litho. Co., is of the 
usual high standard of artistic excellence 
maintained by this weli-known office. 


Lick, Artist Printer, of Fort Smith, 
Ark., who advertises his establishment 
as the only show printing house in the 
South, is respectfully informed herewith 
that “there are others ” RB: & HH: 
Hatch, of Nashville, and Mauberret, of 
New Orleans, for instance. 


The Central Lithographing Co. of New 
York City, are badly in need of a hustling 
solicitor and some judicious advertising. 


George Pubenen, under the style of 
Richardson & Foos, is doing well in spite 
of the eet Spee. 


E. C. Neele, a the U nited States Print 
ing Co, of Cincinnati, O. is a great 
favorite among the circus men, and en- 
joys a very bountiful share of their pat- 
ronage. 


The Detroit Free Press Show Printing 
Company believes BILLBOARD ADVER- 
TISING is a good thing. 


The Protective League of American 
Showmen and the Associated 
Bill Posters’ Association. 


At this writing it would seem that the 
proposed joint convention of the above 
institutions will be carried to a success- 
ful issue. Many advantages will accrue 
to both the showmen and the bill posters 
as a result of the deliberate and exhaus- 
tive discussion of vexing questions which 
is bound to ensue 

The Protective League convention will 
be called to order by President Ephraim 
Sells promptly at 10 A. M., Tuesday, Jan- 
uary 8th. President Campbe!l will likely 
have his meeting under way at a like 
early hour, and an effort will be made to 
bring the joint conference off at 2 P. M. 
the same day. 

Bill posters everywhere ought to give 
the matter of attending the convention 
grave consideration. Even the State 
Associations are vitally interested in the 
outcome of the deliberations. 


The New York Dramatic Mirror says 
it has no enemies but fools and knaves. 


John Lowlow’s paper, Music and Drama 
is doing all that can be expected of a new 
venture in aa in times like these 


M. B. Raymond is acing some excep- 
tionally clever work as press agent of the 
Fountain Square Theatre, of Cincinnati 


It is reported that the Gillen Litho- 
graph Company has been awarded por- 
tion of the Barnum & Bailey work. 
Heretofor the Courier and Strobridge 
Companies have managed to devide it 
between them. 


Manufacturers peer neee. advertisers 
generally are almost unanimous in the 
belief that sign painting along the prin- 
cipal aoutes of travel is one of the best 
means of attracting public attention to 
any commodity of which every person or 
family may become a possible user. The 
difficulty thus far seems to have been 
largely a want of systematic service by 
which an advertiser could apportion, 
“check up” and trace results as definately 
and accurately as in his newspaper ad- 


vertising — Business. 


LO00.000 PHROPLE 


VIEWING MORNING, NOON AND NIGHT 


1A9 SauarE MILES 


Of Advertising Space in the “‘Cfty of Homes.”’ 


6x4 


B00 0 sens 


Controlled Exclusively by 


THE AMERICAN BLL USING C0. 1() OOO acme 


Philadelphia, Pa., U.S. A. 
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WE ALSO 

Paint Signs. 
Own and Control 
All Billboards 
and Advertising 
Privileges. 


Branch Offices, 


Billboard Advertising. 


THERE IS NO QUESTION ABOUT IT? 


FROM NEW YORK CITY. 


NEw York, Dec. 22d, 1894. 
Mr. Jas. H. HENNEGAN, 

Manager, BILLBOARD ADVERTISING, 
My Dear Sir:- 

Enclosed herewith beg to hand you 
our check for ninety cents, account of 
one year’s subscription, in advance, for 
your journal, first copy of which, under 
date of Dec. 1st, was handed us by Mr. 
Edward Stahlbrodt, of Rochester, N. Y., 
to-day. 

We wish you all success in your under- 
taking, and can see no reason why a 
journal devoted to the interests which 
yours represents should not be liberally 
patronized by the class of people whose 
interests it so ably and energetically 
advocates. 

In reference to bill board display ad- 
vertising in the Metropolis and Suburban 
Districts, it is a constant panorama of 
change, and of course a great many items 
of news come up daily. If it were not 
for pressure of business, we might be 
able to give you some interesting news, 
but would not like to undertake to pro- 
mise this. 

An important item of news which we 
have to offer to the fraternity at large is 
the undertaking on the part of Mr. Ed- 
ward Stahlbrodt, of Rochester, N. Y , as 
Chairman of the Executive Committee 
of «ur National Association, in keeping 
with plans perfected at a special meeting 
of the Association held in this city at the 
Marlborough Hotel, October 16th and 
17th last. A resolution was at that time 
unanimously adopted, requiring the 
Chairman of the Executive Committee 
to prepare an agreement or contract, 
wherein the parties thereto, consis‘ing 
of members of the Association, pledged 
themselves to faithfully perform all con- 
‘tracts for bill posting and distributing 
entrusted to them. and to adhere to the 
vegular scale of prices as adopted by the 
Association at the Philadelphia meeting 

This agreement 1s accompanied by a 
bond, with two real estate sureties, in the 
sum of $1000 00 and with $200 00 penalty 
or forfeit for each violation, if proved. 

Mr. Stahlbrodt started out some three 


or four weeks ago in the Western part of: 


the country, and has succeeded in secur- 
ing a signed agreement with bonds from 
the Association members in the follow- 
ing named cities: “ 

Chicago, Il], American Bill Posting 
Co. ; Kansas City, Mo., M. Hudson; Den- 
ver, Col., Jas. A. Curran; Omaha, Neb., 
Thos Mulvihill; Minneapolis, Minn, M. 
Breslauer; St. Paul, Minn., L N. Scott; 
Milwaukee, Wis., Cream City Bill P. st- 
ing Co ; Grand Rapids, Minn., Geo. M. 
Leonard ; Syracuse, N. Y.; Geo. Castner. 
Troy, N. Y., W. J. McAllister & Son: 
Albany, N. Y., Aibany Bill Posting Co. ; 
New York City, N. Y, A. Van Beuren & 
Co.; Newark, N. J., Newark Bill Posting 
Co.; Rochester,’.N. Y., Rochester Bill 
Posting Co.; Brooklyn, N Y , American 
Bill Posting Co.; Jersey City, N.J, J. F. 
O’Mealia; Baltimore, Md., Rife & Houck . 
Washington, D. C., Lloyd Moxley ; Rich- 
mond, Va., Burton & Lambert ; Scranton, 
Pa. Raw & Long; Erie, Pa., Erie Bill 
Posting Co. 


Mr. Stahl brodt returns home from here 
to-night to spend the holidays wi'h his 
family, and expects to take the road again 
in the interest of this agreement and 
bond plan at as early a date as possible. 
He is giving up some valuable time and 
sacrificing personal interests for the wel- 
fare of the Association members in this 
undertaking, and is meeting with unex- 
pected success. There are many of the 
representative cities that Mr. Stehlbrodt 
has not been able to reach as yet, and 
there are a few people whom he has not 
been able to iuterest in this contract and 
bond plan. 


It seems strange to us that after this 
matter is fully explained to live, ener- 
getic bill posting firms they do not grasp 
the situation and see the many advan 
ages that will accrue to them through- 
this new arrangement. . The same was 
was drawn by a very reputable law firm 
here in this city, and all of the details of 
the laws of the various States through- 
out the Union were carefully looked over 
so that the agreement and bond would 
be air tight in case of being carried to 
the courts. 


The great drawback to the interests of 
all the bill posters in all the larger cities 
of the Union for all time past ir our re- 
collection has been on account of lack of 
confidence on the part of large adver- 
tisers. It simply resolves itself into a 
matter of confidence between the adver- 
tisers and the bill posters, as to the 
amount of posting to be placed. And 
once the advertisers see ‘the advantages 
of the contract and bond plan, the same 
will relieve their minds from any doubts 
as to the responsibility of the parties 
who are represented in this combination - 
and among other advantages that will 
accrue to the bill posting firms that 
come in under this contract and bond 
plan, will be the fact that no opposition, 
no matter how well protected otherwise, 
will be able to make any headway what- 
ever against them. This is only one of 
the many advantages, as before stated, 
that could be mentioned in favor of the 
contract and bond plan. 


Any member in good standing in the 
Association is entitled fo the benefits of 
this new, and we thinkgsuccessful, under- 
taking. We hope they will give Mr. 
Stahlbrodt all the assistance he is en- 
titled to in carrying this contract and 
bond plan to a successful finish. 

It is presumed by many who have 
signed the agreement that the smaller 
cities cannot afford to come in on the 
contract and bond plan, and in this we 
agree. However, we sincerely hope they 
may be able to do so, and are confident 
that all the bill posters in the larger 
cities of the Union will, when this new 
pian is fully explained to them, come in 
without any hesitation or delay, which 
will result to the mutual benefits of both 
bill board display advertisers and bill 
posting firms. 

Trusting you may see your way clear 
to take up this matter in your journal, 
and with kindest 
remain, 


regards, we beg to 
Yours Truly, 


VAN BeurEN & Co. 


The CURRAN Bill Posting & Distributing Co. 


DO POWERFUL PERMANENT ADVERTISING. 


Alamo Hotel, Colorado Springs, Colo. 


Generali Office, 17th and Larimer Sts., DENVER, COLO. 


114 Santa Fe Ave, Pueblo, Colo. 


Among the Agents. 


Charles Bonner is with the Grand 
Opera, St. Paul, and is as full of schemes 
as ever. He tries all kinds to enhance 
the interest of his house, and agents 
never complain of their showing in his 
town This season of the year it is a 
little cold in St. Paul, but Charlie never 
seems to mind it a bit and his paper 
goes out even if the thermometer is ten 
below zero. 

Charles Altman is still at the ever pop- 
ular “Whitney’ in Detroit, and Messrs. 
Stair & Brady give him yreat leaway in 
billing their sure moneymaker. He is 
one of the early birds and is apt to be 
found at the theater about eight o’clock 
every morning. Charlie is considered 
the best man in Detroit. 


Jack Powell is délng the advertising 
ahead of “Darkest Russia” and Manager 
Ellis says he is responsible for the good 
business enjoyed by his attraction He 


isa graduate of the Barnum school of 
hustling. 


Val. Boshell, of the Bijou Theater 
Milwaukee, is probably one of the best 
board workers in the country, and his 
Sunday showing is marvelous in fact, 
Milwaukee is a picture gallery on the 
Sabbath, and Val is looked on as the 
liveliest man in town. 


Ed. Rising is on the go all the time 
for the People’s Theater, Cincinnati, and 
manages to advertise his house well 
every week. He made a hit billing the 
Carthage Fair early in the season. 


Walter Ka.i seems to control the end 
of the city of Chicago in which the Al- 
hambra is located Walter is most pop- 
ular and gets his paper out in fine shape. 
He has been located in Chicago for a 
number of years and his knowledge of 
that city is most thorough. His special 
board showing is splendid. 

Wm. F Pagett has been at the Chicago 
Opera House for some years, is recog- 
nized as a leading light in the advertis- 
ing business in the city by the lake. 
His standing among managers of the 
first class is A 1., and his position is a 
most secure one. Manager Henderson 
values his services very highly. 


——— ———=——— 


Ellis Greg, of Powers’ Opera House 
Grand Rapids, is a most energetic adver 
tiser, and seems to about hog the town 
for his house. 


Geo Irish, who was at MeVickers’ for 
years and later at the Auditorium, Chi- 
cago, is now business manager of the 
Shiller. George was “hot stuff” as an 
advertiser, and is filling bis present posi- 
tion with credit to himself. 


Harry Hopper has been at the Grand 
Opera House, Cincinnati, long enough 
to firmly establish himself as a most 
industrious advertiser, and of late has 
added to his duties the Walnut Street 
Theater. His work is first-class, and he 
has a good force of distributors at his 
back. He is held in high esteem by 
Messrs. Havlin & Rainforth. 


Charles Seymour, of the Bijou Theater 
Brooklyn, has more special boards than 
any other man in that city, and his show- 
ing is remarkable. To play at his house 
means to be billed in great shape. 


Chas. Zimmerman about “owns” the 
town of Indianapolis, as far as billing is 
concerned, and the Empire is away “in 
it” at all times. Charlie has a host of 
friends in the business and while his 
path was not strewn with roses when he 
first went to the “Hoosier Capital,” but 
he quickly overcame all obstacles and 
backed as he was by Manager James | 
Fennessy, he won out in short order. 
“Zimmie” is alright at every stage 


Tom Henshaw, this season is at the 
Lyceum in Cleveland, and his personal 
popularity is quite a factot in the billing 
of that pretty theater. He is not a cold 
blooded jollier like some of the boys, 
but gives all comers a square deal, and 
his word can be depended on. He is 
one of the nattiest dressers “in front of 
the house” in America, and he bills his 
house for all itis worth. He isa brother 
of Manager Charies Henshaw and also 
of John Henshaw, the handsome and 
talented comedian 


That admirable journal, Printers’ Ink 
grows better every week. No bill poster 
can afford to do without Printers Jnk, 
for although a zealous advocate of news- 
paper advertising, it is eminently fair in 
discussing other forms and mediums. 


Seribner & Smith are piloting Harry 
Williams’ Own Company through the 
vaudeville circuit. 


Mr. E. T. Heverin of Louisville, Ky. 
wants to buy the bill boards, whole or 
part, in a large or small city. 


The Temple Bill Posting 
And Distributing Co. 


Owning and Controlling all the Principal Locations in 


FORT WAYNE. 


INDIANA, 


Our Stands are Scattered to Meet the Gaze of the 
Populace, and Not Situated on One Street. 


“Why Advertise, Unless Judiciously?” 


Any favors thankfully received. Prices on Application, 


STOUDER & SMIT 


WHITE NATIONAL BANK 


REFERENCE. 


Office, MASGNIC TEMPLE, 
FORT WAYNE, IND. 
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Billboard Advertising. 


| merican Advertising & Bill Posting Co. 


Broadway & Treyser 


—— SUCCESSORS TO THE——- 
and 


Geo. A. Treyser Bill Posting Companies. 


The Largest, Richest and Best Equipped Advertising and Bill Posting Company in Existence. 
Own and control more Billboards, Fine Locations, Car Line Displays than any other Billposting Company in America. 


RR. C. CAMPBELL, 


| Pres't and Slanager. 


Sec'y and Treas. 


NewS From The Fairs. 


NOTES, HAPPENINGS, COMMENTS. 


The holidays proved a most potent 
factor in retarding the discussion of the 
proposed national convention of secre- 
taries of fairs. The Interest which 
seemed lively and rampant almost com- 
pletely gave way before the engrossing 
shopping and preparations for Christmas. 

x e _ 

By far the largest and most important 
of the fairs this year will be the Atlanta 
International Exposition at Atlanta, Ga. 
in regard to which we clip the following 
from an exchange. 


New York, Dec. 26.—(Special )— 
Miss Ella M. Powell, of Atlanta, Ga., is 
here in the interest of the Atianta Inter- 
national Exposition. A reporter had an 
interesting talk with her. 


“Already,” said Miss Powell, “the 
women of Atlanta have raised the $25,000 
it cost them to erect the Woman's 
Building, the plans of which were de- 
signed by Miss Elise Mercur, of Pittsburg 
Pa 


“You see,” she continued, “for the 
women of the South it is a tremendous 
undertaking, and itis the first time they 
have hada representative building, such 
as this willbe All Atlanta has been agog 
over this work, and for the past two 
years the women have been giving enter- 
tainments to raise the $25,000 necessary 
to conduct a Woman's Department. 
Every cent of this has been earned by 
the women, and not one penny have they 
taken from the fund allowed by the Gov- 
erament, They mean to show what the 
Southern Women could do by united 
effort, and the result so far has surpassed 
our wildest dreams. Every State in the 
South will be represented by some prom- 
inent woman, and many of the other 
states will also send a representative. 
Miss}Helem Gould act: as the State repre- 
sentative of New York. 


“I have come North,” continued this 
pretty Southern woman, “to tell the 
Northern women about our work, and to 
ask their help, as we wish them to send 
us representative exhibitions in every 
deparcment of work. We desire particu- 
larly the artistic work of women, such as 
painting in oils, etchings, watercolors, 
architectural designs, sculpture and 
modeling in clay. 

In — to my question, What special 
plans had been arranged for the Woman's 
Building? Misr Powell said: “We are 
to have a portrait exhibition called “The 
Beautiful Women ofthe South,’ and ex- 
pect to make a great success ofthis. An- 
other feature in which I am _ personally 
interested and will take charge of is the 
collection for the library of autograph 
photographs of the women musical. com- 
posers of America, accompanied by list 
of their compositions.”’ 

“How do you find the Southern women 
are taking to this idea? Are they really 
interested in the women’s work ?” 

“Yes indeed,” came the answer very 
quickly. “They are determined to prove 
that they are not behind the times, and 
it certainly is astep higher for the South- 
ern women who are now taking a most 
active part in women’s progress, especi- 
ally in the artistic and educational de- 
partments, 


The exposition at 
proved 


Lexington, Ky. 
a great success. We clip the 
following from an exchange, 

Lexington, Ky., Dec 26.—(Special)— 
This is the eighth day of the Lexington 
Manufacturers’ Exposition. The grand 
display made by the manufacturers, mer- 
chants, distillers and growers in surpris- 
ing. The schools of both the city and 
county have a very creditable display. 
The Kindergarten has a beautiful display 
of the talent exhibited by the little ones, 
while the different city schools have their 
separate exhibits. During the week 
Music Hall will be given up most of the 
time to entertainments by the children 
of the different schools, there being an 
occasional lecture or musical or dramatic 
entertainment by foreign talent. The 
different secret societies have been given 
days when members of these societies 
from all over the country will be invited 
here. On Labor Day the different unions 
here will hold a general celebration in the 
main building at the exposition. The 
Masons, Oddfellows, Knights of Pythias 
and Essenics will all have their cay and 
large crowds are expected here every 
day during the remainder of the exposi- 
tion. 


Applied for a Charter. 

An application for a charter was filed 
last week by the Tarentum Fair Associa- 
tion, Pa. The stockholders are as follows 
G. W. Bissell, Pittsburgh; J. W. Crawford, 
Kittanniag ; Jacob Koenig, Freeport, and 
W. H. Mocullough, James M. Esler, 
* eorge W, Smith, George M. Getze, 
Joseph C Dunn, W.H Milldollar, George 
W Beale, Frank J. Harrison and George 
A. McWilliams, of larentum 

Goshen, Mich, tis said, will hold a 
mid-winter Fair. 


The Noble County, Ind. Agricultural 
Society have determined to hold a fair, 
in spite of last year’s financial losses. 
The Board of Directors were elected and 
will proceed at once to organize. 


The fifth annual fair of the Oshkosh. 
Wis. Fair Association will be held Sep- 
tember 9, 10, 11, 12 and 13, 1895. 

The following officers were elected to 
serve this year: Johu Laabs, president; 
Col. Gabe Bouck, vice president ; George 
Hilton; treasurer; John Laabs, J. N. 
Hoaglhin, Dr. Rowlands, F.C. Schneider. 
Thomas Spalding and ¢C 


. E. Angell are 
the executive committee. 


Reports are coming in from all parts 
of the country about fairs, in most cases 
there is a determinaiion on the part of 
the stockholders to hold a fair this year, 
in only a few instances it is noted that 
the feeling is against trying it again, 


280 MADISON STREET. CHICAGO, ILLS, | 


Advertisers invited to investigate carefully our facilities. 


Col. BURR ROBBINS, 


| 


BARNEY LINK. 


Barney Link was born in the State of 
Wisconsin, December 5, 1861. His first 
experience in the show business was in 
1883 with the Barnum, in advance, re- 
maining with him four seasons. In 
May, 1837, he went to London, England, 
and joined the Buffalo Bill Show, remain- 
ing until October, 1838, when the show 
closed in Richmond, Va. Shortly after 
he was engaged as Advertising Agent 
for the Grand Street Museum, N.Y In 
the fall of 1889, he was promoted to the 
position of Manager, which he held until 
the Spring of 1891, when h2 again joined 
Buffalo Bill as Assistant Advertising 
Agent. He traveled with the show on an 
extended tour through France, Germany, 
Austria, Spain, Italy, Belgium, Scotland, 
and England. Two days after the return 
of the Company to America he joined 
the Harry W. Williams Own Co, and 
remained with them two seasons. 

Last summer he was engaged as Assist- 
ant Advertising Agent for the Buffalo 
Bill Wild West Show, but resigned in 
July to take charge of the new firm, 
‘ The American Billposting Company, of 
Brooklyn, N.Y,” which he had organ- 
ized a short time previous. In August, 
the oldest firm in Brooklyn (T. J. Mur- 
phy & Co.), consolidated with the Amer- 
ican, forming a stock company with Mr. 
Link as General Manager. 

Since August, 1894, under his manage- 
ment, the American has extended its 
territory to Greenpoint, absorbing the 
firm of Reardon & Graul; to Long 
Island City, absorbing Murphy & Green; 
to Flushing, absorbing McElroy Bros.; 
and to Jamaica, aborbing Chas. Wood. 
In all the above named towns the Amer- 
ican has exclusive control, owning al 
billboards. They have acquired and now 
hold, the exclusive billposting privileges 
in every town and city on Long Island. 
The brilliant success of this great enter- 
prise is attributable largely to Mr. Link’s 
executive ability. 

He is a rising star in the billposting 
business, and as a young, ambitious, and 
enterprising man, he will soon occupy a 
promiinent place in the business world 


DENVER NOTES. 
E. G. Cook, the greatest rustler on the 


road is here, head of a “Railroad Ticket.” 


Harry Doblin, agent of Charles Dickson 
ishere. He playsatthe Broadway, week 
December 31. 


C. H. Graves & Son, of Boston, Mass. 
are pesting and distributing G. O. T. 
Whiskey heavy in Denver and Colorado 
Springs. 


Tansill Punch Cigars are turned loose 
once more and are doing heavy posting 
throughout all the towns in Colorada, 


Mess. Dunwoody Bros., Manafacturers. 
of Water White Soap, have just closed a 
contract with The Curran Bill Posting Co, 
for next year, bill posting, to the amount 
of $3,000, to be used im the principal 
cities of Colorado. 


Chas. Holton, one of the owners of the 
Syndicate Shaw, has organized a hall 
show, and has brought to life once more 
Rentfrow’s Jolly Pothfinders, and is now 
playing to good business in the west. 


Mr Wm. Turk, of the Old Dominion 
Cigarettes, who has been booming Denver 
went to New York City to spend the 
Christmas with his family. 


Mr. Harry Robinson, of Cincinnati 
went home to spend Christmas in Cin- 
cinnati. 


The Curran Bill Posting and Distribut- 
ing Co. are doing more billboard adver- 
tising for local merchants than ever be- 
fore. The merchants appreciate the fact 
that The Curran Co. know their business 
and that it pays to patronize them, 


The Michigan State Bill Posters Asso- 
ciation will hold their 18th annual meet- 
ing at Muskegon, Tuesday, February sth, 
A special invitation is extended all bil! 
posters. Arrangements have been made 
at the Occidental Hotel for all who may 
attend. 


Those exceedingly short sighted and 
benighted merchants who do not adver- 
tise owing to the attendant expense 
might reflect with profit to themselves 
upon the observation of a highly success- 
ful merchant now retired. ‘Yes,’ said 
he, “I have always found advertising 
rather costly, but never one half as expen- 


G. H. Otting & So 
BILL POSTERS « 
DISTRIBUTERS 


In Newport, Bellevue, Dayton and 
Ft. Thomas, Ky. 


GRAND JUNCTION, COLO. 
(Population 4,000) 


Bill Posting, Distributing 
General Advertising. 


Circulars mailed or address of every res- 
ident of Mesa County furnished. 


EDWIN A. HASKELL 


H. H. TYNER 


LICENSED 


CITY BILL POSTER, 


Owns and controls all boards & dead walls 


Special attention given to Commercial 


Advertising. 
SPRINGFIELD, OHIO. 


When you write, meniies Luivoard Advertising, 
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““THE CHieaGO. |__| Special_~ 
BILL POSTING @O. | : 


Bill Posters. 
(LIVCORPORATED) 


d isi s 
395 & 397 W. Harrison St. CHICAGO, ILL. ee ee 
UNEQUALED FACILITIES FOR 2 SECretsrle : 


Distributing, Sampling, Tacking and General Out- Copper Half-Tone Engravings, 


door Advertising. PORTRAITS. 
Bae ALI, CONTRACTS RECEIVE PROMPT ATTENTION. Sc aaadladat nail $2.50 
7a aie ae RE oo cd $2.75 
_BUY THE BEST SO ee $3.00 
Send Good Photo with Money Order, 
TO-—— 


THE WELLEBERG PHOTO-GRAVING CO, 


CINCINNATI,O. 


ee Dill 
i Poster’ S kr on ity Bill | Posting @o., Akron, O. 


620: 0.0 6 


HI 
Na, 
Wii 4000 feet of Boards, All Best a. ‘ 
| 400 New Three Sheet soards. 200 now One Sheet Boards. 


atest Bin | | ] ; 
Wi A di | HW 1h t VA 
Hh Wil A New One sheet 
nti IH} an get, at three cents a shee 
| Hil WA NTED ipeeling *pisteibuting from one “fifty to two fifty a thousand 
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—TRY MY NEW— of the World, from 


Copper bound and steel riveted. Manufactured Bill Postind BRUSH L. W.SMITH & SON, 


expressly for,the Donaldson Lithographing Co., and ASHTABULA,0.U.S.A 


Smith's Op. House 
guaranteed the most durable brush on the market. | MADE OF BEST MATERIAL. Gen, Bill Posters & Dist 18,"s tr vames 
Se ee Price, each, $3.75 | 10 inch......Price per dozen, $40.00 ¢ inch brush... maenel CAR won BACK AGAIN ‘" cena 

+“ ‘6 ss “ ‘ “ ss ith 8 foot handle. Oe fF er 12 ars on the oad as 
: — nae : ss gn : ut par es he RSet a 00 | bg rte: roma aati <a | Pe pratt cos proicry r 
nee ee e ig; Send P. 0. or Express Order to . er 
SEND CHECK WITH ORDE P priyancapesi JE: MCCARTHY, Bill Poster & Distributor 
R GEO. M. LEONARD, 


BRLABAROO, Laney ea N. 


The DONALDSON LITHO CO, Sh OEE, | Scent eres roma 
CINCINNATI, OHIO. a FRED. K ERT H, 


POPULATION 10,000. 
ESTABLISHED 1885. 


Chatham Bill Posting Ageney, sana BARRATT, #GITY BILL POSTER,# 


| Bill Poster and Circulator. Office, 62 EAST BROADWAY, 


BILL POSTING AND GENERAL ADVERTISING, 1880 —-CARTHAGE, MISSOURI.—- 1895 Opp. McDermott Hotel, BUTTE, MONT. 


ALL WORK WELL DONE. 


ES ay BLUE | ile soe cromeapmenesieg | 


a sit a aga BILLPOSTERS — ‘Special Offer 
Winterbarn 166 Clark, ae. BIC FOUR R R $ 200 
Descriptive and Pictorial POSTERS. roe 


OF ALL KINDS. NOTICE. We will send you the 


MICHIGAN STATE BILL POSIERS’ Association (or one sheets, rene } lq [ id 
ONaiOSON Gul C 


to bill New Orleans Carnival in all 
Will Hold their 18th Annual MEETING at MUSKEGON, | inten viii dithian aun des tahini ceilidh.) 
TUESDAY, FEBRUARY 5th, 1895. A Special Invitation | jacent to the Big Four R. R., will be 
Extended to all Bill Posters. Arrangements have been | received by E. O.. McCORMICK, | 
made at the Occidental Hotel for all who may attend. “Traffic Manager, Big. Four R. R..| ¥@ar’s Subscription to 


THOMAS KEYES, Sec’ y, Tonia. GEO. M. LEONARD, Pres, Grand Rapids | 


ANDA 


Cincinnati, O., up to noon, January 


| 15th, Please apply by mail | Bi IIboard Advertising. 


1895 
ioonasenna S © The J. J. Baird Bill Posting Co. | only, sala lowest price and number | 


DISTRIBUTING. © Cc. A. CARY. Manacer. of one sheets required to bill your 
COUNTRY WORK © Ottice at BAIRD'S OPERA HOUSE, LANSING, MICH. | town atitietinds 


The Donaldson Guide contains the 
only accurate and complete list of 
the Bill Posters and Show Printers of 
America ‘that has ever been pub- 
lished. It also contains the complete 
code of the Donaldson Cipher, by the 
use of which great saving in the mat- 
ter of telegraph tolls may be had. The 


c: F: SHAY, <3 and Bill Poster & Distributer 


NEW BRUNS WwICk, Ne a. — ar _. of a Don: = penn 
alone is oo, hence, we afford you 
Bl ae BOARDS LOCATED IN TH E BEST PARTS O F THE CITY an cqutesuninn to practically get sais 


; subscription free of charge. 
Great Facilities for Three Sheets, One Sheets and Snipes. Cards, Pamphlets, Circulars, Dodgers, Carefully Distributed 


Now Is the time to Subseribe. 
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CAPITAL STOCK $40.000.00 SURPLUS $100.000 00 
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=|] HIGH-CLASS __ 
==|| MITHOGRAPKED POSTERS 


Headquarters and BRANCH OFFICES. 


_ LONDON, ENGLAND. | 
Main Office, sk MELBOURNE, AUSTRALIA. 


CINCINNATI, 0. U.S. 4. AGENCIES, 


NEW YORK. CHICAGO, SAN FRANCISCO. 


When you write. mention Biliboard Advertising. 


2 THE DRAMATIC NEWS 
CHRISTMAS ** NUMBER, 


+=IS NOW ON SALE IN-=* 
Fwvery City in the United States. 


q It Contains Many Interesting Stories, Beautifully Illustrated. | 
: And a Very Large Number of Prominent Ladies and Gentlemen of the Stage. 


PRICE, SO CENTS. 


2 If you fail to find it on sale at any News Stand, Your order will be promptiy 34 
sal filled by sending direct to 


TRe DRAMATIC NEWws 


<g 107 West 28th Street, 


When you write, mention Billboard Advertising. 
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